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Duration: 02 Hours                   






Marks: 80

INSTRUCTIONS :

1] All questions are Compulsory.

2] The sub-questions in Q I and Q II are to be answered in 100 words each.

3] Questions carrying 12 Marks are to be answered in 400 words each.

Q  I  Write short notes on any four  of the following:            


       4 X4 = 16
a) Reasons for product failure
b) Internal factors influencing product pricing 
c) Blanket family name

d) Geographical pricing policies
e) Essentials of Packaging

f) Demand based pricing

g) Informative labels
Q  II  Write short notes on any four  of the following:            

    
    4 X4 = 16
a) Importance of sales promotion 
b) Physical distribution

c) Primary objectives of advertising
d) Order processing
e) Public relations

f) Advantages of Exclusive Distribution Policy 
Q III A] What is marketing? Explain the importance of marketing.



 12
OR

         B] Define branding and elaborate the essentials of a good brand name.

 12
Q IV A] Explain the various pricing policies






 12
OR

         B] What is pricing? Explain the major pricing methods.



 12
Q V A] Discuss the role and significance of advertising.




 12
OR

       B] Elaborate on the steps involved in personal selling.




 12
Q VI A] Explain in detail the types of distribution channels.




 12
OR

         B] Highlight the factors influencing choice of channels.



12
______________________
